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1. Introduction 

This report has been prepared by Incomes Data Research (IDR) and, as requested, it provides 

market salary data for the following role(s):  

 

• Director of Communications 

 

2. Market salary data 

This section presents the market salary data. We aim to provide a minimum of three sources of 

information for each job to enable ‘triangulation’ of the results, and thereby provide the widest 

possible assessment of the market for this role.  

 

2.1. Market data 

The tables in the following sections provide the aggregate market salary for a full-time Director 

of Communications. 

 

 

2.1.1. Official earnings data  

The data provided below is based on the Government’s latest Annual Survey of Hours and 

Earnings (ASHE), for April 2017. This survey, conducted by the Office for National Statistics, 

provides a snapshot of earnings each April and is based on a 1% sample of National Insurance 

numbers. ASHE is considered a reliable source of official earnings data.  

 

The following table details the median and average UK gross annual pay and incentive pay for 

full time employees in the closest-matched occupational category. It also provides information 

on the annual percentage change which can be an indicator of labour market pressures.  
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Annual pay - Gross (£)1 - For full-time employee jobs: United Kingdom, 2017 

Description Code 

No. of 

jobs 

(000s) 

Median 

£ 

Annual 

percentage 

change % 

Average 

£ 

Annual 

percentage 

change % 

Advertising and 

public relations 

directors 

1134 8 58,758 3.6 62,008 -2.8 

Source: Table 14.7a, ASHE 2017. 

 

No incentive pay has been provided by ASHE. 

 

2.1.2. Recruitment data 

The data in this section is based on analysis of recruitment salaries for the role(s) in question. It 

is a guide to starting pay for these roles, and in some cases also provides a guide to the 

maximum that might be achieved.  

 

Head of Communications, London 

 Range £pa Typical £pa 

Head of Communications 70,000-125,000 100,000 

Internal Communications Manager 45,000-75,000 58,000 

Source: Hay Salary and Recruiting Guide 2018. 

  

                                                           
1 Gross pay excludes bonuses but includes basic pay, shift premium payments, overtime pay, paid 
leave, maternity pay, sick pay and other pay. 
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2.1.3. NHS data 

In this section we provide information on the salary range for the pay band likely to cover 

comparator jobs in the NHS. The NHS, with 1.2m staff is the largest employer in the UK and as 

such plays a key role in influencing market for many non-medical roles, particularly in education, 

given the links between parts of higher education and the NHS. 

 

Director of Communications in the NHS are typically employed on Band 8c and the current salary 

range is between £56,665 and £67,247 a year outside of London and high-cost areas in the 

South East/South.  

 

Roles based in high-cost areas qualify for the following supplements: 

• Inner London – 20% of basic salary, subject to a minimum payment of £4,326 and a 

maximum payment of £6,663; 

• Outer London – 15% of basic salary, subject to a minimum payment of £3,659 and a 

maximum payment of £4,664; 

• Fringe – 5% of basic salary, subject to a minimum payment of £1,000 and a maximum 

payment of £1,733. 

 

2.1.4. IDR data 

The following tables contain data from IDR Pay Benchmarker, our internal database of salary 

information. This data has been collected by IDR directly from employers and employee bodies 

through surveys and data collection for the IDR Pay Benchmarker service.  

 

Function Head – Manager & Marketing Function Head, whole economy, job level 92 

Job level Company count Lower quartile Median Upper quartile Average 

Level 9 203 £65,062 £82,392 £105,731 £89,536 

Source: IDR Pay Benchmarker. 

  

                                                           
2 Refers to the IDR Job Level. These typically cover the following: 1 and 2, admin, support and manual 
roles; 3 and 4, secretarial and craft roles; 5 and 6, vocational and supervisory; 7 and 8, professional 
and managerial; 9, senior management; 10a and 10b, directors; 11, senior director/chief executive. 
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Function Head – Manager & Marketing Function Head, whole economy, job level 9 - 

regional breakdown 

Region 
Salary 

count 

Company 

count 

Lower 

quartile 
Median 

Upper 

quartile 
Average 

All regions 

excluding London 
252 203 £66,922 £87,202 £112,500 £91,701 

Source: IDR Pay Benchmarker. 

 

Function Head – Manager & Marketing Function Head, job level 9 – sector breakdown 

Sector/industry 
Salary 

count 

Company 

count 

Lower 

quartile 
Median 

Upper 

quartile 
Average 

Public sector 54 46 £64,946 £73,287 £88,152 £78,571 

Not-for-profit & related 

services 
30 25 £50,781 £58,918 £66,328 £60,080 

Education 9 7 - £70,514 - £71,568 

Source: IDR Pay Benchmarker. 

 

2.1.5. Other sources 

Head of Corporate Communications, rank 1, national  

 Charity and welfare 
Education and 
health service 

Public 
administration 

Upper quartile £65,801 £71,004 £74,572 

Median £57,094 £61,608 £64,705 

Lower quartile £52,789 £56,963 £59,826 

Source: Croner Manager Rewards 2017.  

Note: The data has been adjusted by IDR to match the sector variations in pay for the charity and 

welfare sector, education and health service sectors and public administration. 

 

2.2. Commentary 

IDR matched this job role to that similar of a function head position with elements of marketing 

expertise needed to fulfill some aspects of the job. Variations in pay are very apparent in the 

private sector where wages are significantly higher.  
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3. Job advertisements 

This section details current comparable vacancies from our database of advertised positions. 

 

3.1. Data and summary 

Director of Communications – advertised positions summary 

 Minimum Midpoint/typical Maximum 

Average £51,401 £55,115 £57,158 

 

 

Director of Communications, job advertisements 

Reference ID Organisation Job title Min 
Midpoint/ 

typical 
Max Hours Extras 

GU12 VMA Group 

Communications 

Manager 
 £55,000  

Full 

time  

GU13 HAYS 

Senior Internal 

Communications 

Managers 

£50,000 £55,000** £60,000 
Full 

time 

Life assurance, 

Performance 

related bonus, 

Child care 

vouchers 

GU14 

Rothamsted 

Research 

Head of 

Communications 

and Public 

Engagement 

£59,882 £63,345** £66,808 
Full 

time 

25 days holiday 

GU15 

University 

College 

London 

Director of 

Engagement and 

Communication 

 £62,380*  
Full 

time 
 

GU16 UKRI 

Head of 

International 

Communications 

 £58,208  
Full 

time 
 

GU17 

Devon and 

Cornwall 

Police 

Deputy Head of 

Corporate 

Communications 

& Engagement  

£49,875 £53,199** £56,523 
Full 

time 

 

IN11 

London 

School of 

Theology 

Director of 

Communications 

and Engagement 

 £40,000  
Full 

time 
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IN12 

British 

Triathlon 

Director of 

Marketing & 

Communications 

£55,000 £57,500** £60,000 
Full 

time 
 

IN13 Coeliac UK 

Director of 

Communications 

and Volunteering 

£51,000 £52,000** £53,000 
Full 

time 

36 days holiday 

incl. Bank 

holidays 

IN14 

Manchester 

Airports 

Group 

Head of 

Communications 

 £65,000  
Full 

time 
 

IN15 

The 

University of 

Brighton 

Academies 

Trust 

Head of Marketing 

and 

Communications 

£42,651 
£44,633*

* 
£46,614 

Full 

time 

Vouchers and 

discounts, self-

development 

opportunities 

*Based on 2016 salary spine. 

**Calculated median by IDR. 

 

3.2. Job advertisements 

The following pages present the job advertisements for the above vacancies.  
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Director of Engagement and
Communication

University College London - UCL Innovation and Enterprise

Location: London

Salary: The appointment will be
on UCL Grade 10. The
salary range will be
Competitive Salary,
inclusive of London
Allowance.

Hours: Full Time

Contract Type: Permanent

Placed On: 1st August 2018

Closes: 18th August 2018

Job Ref: 1741540

Director of Engagement and Communication at University College London https://www.jobs.ac.uk/job/BLQ768/director-of-engagement-and-commu...

1 of 3 17/08/2018, 11:09



The Engagement and Communication Team within UCL Innovation and Enterprise, led by the Director of
Engagement and Communication, has the responsibility to work with the Directors of UCL Innovation and
Enterprise to develop and deliver the various communication strategies required for UCL Innovation and
Enterprise and the UCL 2034 London theme. As part of this, the team is responsible for developing content
for the various strategies, developing materials and communication models suitable to the selected channels
and audiences, and supporting work on stakeholder identification and engagement.

The strategies, materials developed and channels used need to be consistent with and integrated into those
of UCL as owned by the Communication and Marketing (CAM department), supportive of the UCL Brand and
tone.  Equally, they need to convey and communicate the nature, culture and purpose of UCL Innovation and
Enterprise, supporting our vision of helping everyone at UCL to make a difference.

Key Requirements

The successful candidate will have a demonstrable track record and experience in devising and implementing
measurable communication and engagement strategies for complex institutions, whilst they will have
experience in managing and building a strong results orientated team. Exceptional interpersonal skills, the
ability to work collaboratively and foster good working relationships at all levels in a globally ambitious
university is also essential.

Further Details

Full Time (Part time considered).

A Job Description and Person Specification can be accessed at the bottom of this page.

To apply for the vacancy please click on the ‘Apply Now’ button below.

For further information please contact Jay Gerrans at j.gerrans@ucl.ac.uk or on 0203 549 5049.

Latest time for the submission of applications: 23:59.

Interview Date: Early September

We particularly welcome female applicants and those from an ethnic minority, as they are under-represented
within UCL at this level.

We will consider applications to work on a part-time, flexible and job share basis wherever possible.

Advert information

Type / Role:

Subject Area(s):

Location(s):

Director of Engagement and Communication at University College London https://www.jobs.ac.uk/job/BLQ768/director-of-engagement-and-commu...
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This site uses cookies. By continuing to browse the site you are agreeing to our Cookie Policy.

Find out more here
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Head of Communications and Public
Engagement

Rothamsted Research

Location: Harpenden

Salary: £59,882 to £66,808 per
annum depending upon
experience

Hours: Full Time

Contract Type: Fixed-Term/Contract

Placed On: 2nd August 2018

Closes: 7th September 2018

Head of Communications and Public Engagement at Rothamsted Research https://www.jobs.ac.uk/job/BLT701/head-of-communications-and-public...

1 of 3 17/08/2018, 11:04



Overview Of Role

Are you passionate about communicating science? Do you enjoy the challenge of reaching broad audiences?
Rothamsted Research has embarked on an exciting new strategy for science and innovation in agriculture in
which engaging with others will be a central pillar. We are seeking a pro-active Head of Communications and
Public Engagement to ensure that our diverse stakeholders and the public are fully aware of the relevance
and wide reach of our science.

The Head of Communications and Public Engagement will lead the institutes’ strategic and proactive
communications and public engagement, from presentation of our science through to improved understanding
of the societal acceptance of the Institute’s research. They will enhance the Institute’s profile and achieve
greater impact and institutional success from our science through:

Continually developing, leading and implementing the Communications and Public Engagement
strategy, ensuring proactive external and internal communications through multiple media.
Helping represent the science of the institution to relevant public body stakeholders.
Maintaining high awareness of relevant policy developments and developing the institute’s strategy for
high-profile engagement with policymakers.
Overseeing the production and development of relevant science communication and public
engagement materials through management of staff and liaison with the scientists.
Managing and hosting science communications and engagement events and visits for the public and
public body stakeholders, including research organisations, science ministries and governments.
Overseeing science-related press releases and media and press inquiries; having final oversight of
related content development.
Encourage and support staff in communication with non-science audiences.
Leading and managing the communications and public engagement team and liaising with other
appropriate Leaders and their teams.

The individual will have a journalistic background and strong experience in Public Relations and/or
Communications in a scientific environment.  Flexibility, experience, judgment, a positive attitude and
exceptional interpersonal, engagement, facilitation and relationship-building skills are imperative for this role.
This position will also require some travel as well as some work on evenings and weekends.

The Head of Communications and Public Engagement will join the Science, Innovation, Engagement and
Partnerships (SIEP) department, reporting to the SIEP Director. This appointment is a full-time post with a
starting salary normally in the region of £59,882 to £66,808 per annum depending upon the experience and
profile of the candidate. This position will be renewable every 3 years based on the successful candidate’s
performance in post. Rothamsted Research, Harpenden site, is located within commuting distance of Central
London. We have access to excellent local and leisure facilities, 25 days’ holiday and an attractive benefits
package. Our commitment to learning and development, as well as equality and diversity, create a welcoming
environment for all prospective employees.

Interviews to be held 17 September 2018.

About The Company

Established in 1843, Rothamsted Research is one of the UK's leading Research Institutes delivering world
class agricultural science.  Our commitment to learning and development, equality and diversity as well as
creating a positive work life balance,  enable a welcoming environment for all prospective employees.  We
have an attractive benefits package including 25 days annual leave, a generous pension scheme and an
attractive campus offering cultural and recreational activities.

Head of Communications and Public Engagement at Rothamsted Research https://www.jobs.ac.uk/job/BLT701/head-of-communications-and-public...
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Advert information

Type / Role:

Subject Area(s):

Location(s):

This site uses cookies. By continuing to browse the site you are agreeing to our Cookie Policy.

Find out more here
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Communications Manager job with VMA
GROUP

3 days left

Location
London

Salary
£55,000

Closing date
20 Aug 2018

An exciting opportunity has arisen for an external Communications Manager to form
a brand new comms function in the UK with support from the US global team. My
client is a global name in the play and entertainment sector with amazing brands and
heritage. You will be responsible for the development and execution of
communications for multiple brands and wider corporate reputation. Leading
exciting partnerships and directing a UK agency, you will work with the marketing
team to bring the brands to life by leveraging influencers, social media and special
events.

Responsibilities:

Manage the relationships with the UK PR agency
Lead on the development and implementation of a communications strategy in
line with agreed global messaging – localising materials and content
Lead a wide variety of events including product launches, fan conventions,
consumer and press previews
Liaise with the PR and Comms teams for licensors and partner brands
Lead on executive positioning, crisis communications and CSR

Experience/Strengths:

Excellent verbal, written and editing skills
Strong digital communications experience with a consumer focus
Strategic with demonstrable experience designing and implementing PR plans
Ability to lead, manage and partner PR agency
Creative and ambitious with a track record of putting new ideas into practice
Experience in entertainment, film, TV and play is preferred
Self-starter who is able to work autonomously and collaboratively

VMAGROUP is the leading international interim and permanent recruitment and
executive search specialists for Marketing, Digital and Communications roles.
Specialist practices cover internal communications, external communications,
marketing, digital, financial services, investor relations and public affairs.

Communications Manager job with VMA GROUP https://jobs.theguardian.com/job/6764314/communications-manager-/#...
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With a truly global reach, VMAGROUP has offices across the UK, Europe and Asia-
Pacific. 

VMAGROUP is committed to equal opportunities and is a Diversity Pledged
Recruiter.

Posted
20 Jul 2018

Ref
SC913643

Apply for Communications Manager

Already uploaded your CV? Sign in to apply instantly

Communications Manager job with VMA GROUP https://jobs.theguardian.com/job/6764314/communications-manager-/#...
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Apply Now

Save this job

Director of Communications and Engagement
London School of Theology - Northwood

£40,000 a year

Permanent

We are seeking to recruit a Director of Communications for this newly created role which is key to the delivery

of our ambitions for institutional growth. The post carries overall responsibility for the two keys areas of

Marketing, PR & Communications, and Engagement.

Key performance indicators include sustaining our growth in student numbers and improving our performance

in fundraising from individual giving, charitable trusts and legacies.

The post holder will report to the Principal, will work closely with the Executive Team (4) and other senior

colleagues and will have line management responsibilities for the Engagement Team Manager and Marketing,

PR and Communications Officer (to be appointed).

Occupational requirement: There is an occupational requirement for the post holder to be a practising

Christian in accordance with the Equality Act 2010: Part 1, Schedule 9.

This is a 1.0 FTE post and is expected to start as soon as possible and no later than 1st January 2019.

Closing date: 0900 hours 10th September 2018

Interviews will be held on 21st September 2018

Please visit our website for a full job description, person specification and application details.
CharityJob - 1 day ago - original job

Other jobs you may like

Home

Director of Communications and Engagement - Northwood - Indeed.co.uk https://www.indeed.co.uk/viewjob?jk=1739f7833d67045b&tk=1cl3m7lk...
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Director of Communications jobs in Northwood

Jobs at London School of Theology in Northwood

Director of Communications salaries in Northwood

Trustees
Sons & Friends of the Clergy London

GatenbySanderson - 30+ days ago

National Rural Officer for the Archbishops’ Council
Church Of England London SW1P
£50,072 - £53,256 a year

Easily apply

3 days ago

Student Relations Officer
QA Limited London

QA Limited - 1 day ago

Account Director, Healthcare Communications
Media Contacts London
£50,000 - £60,000 a year

Easily apply

10 days ago

Communications Director (Healthcare)
Carrot Pharma Recruitment London

Carrot Pharma Recruitment - 18 days ago

166 newSee more recommended jobs

Director of Communications and Engagement - Northwood - Indeed.co.uk https://www.indeed.co.uk/viewjob?jk=1739f7833d67045b&tk=1cl3m7lk...
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Director of Marketing & Communications
British Triathlon - Loughborough

£55,000 - £60,000 a year

Permanent

British Triathlon is the National Governing Body for Triathlon, Duathlon and Aquathlon in Great Britain,

responsible for raising the profile and delivering medal-winning performances and helping everyone discover,

enjoy and achieve in triathlon.

Triathlon England is one of the three Home Nations of British Triathlon, the other two being Triathlon Scotland

and Welsh Triathlon. The three Home Nation Associations are responsible for all aspects of triathlon in their

respective countries and contribute to the work of British Triathlon.

As a member of the Executive Team, you will be a people-centred Marketing expert with a sound knowledge

and experience of working in Communications. You will have proven experience in leading and nurturing a

team. You will take the strategic lead for Marketing, Communications and Membership working closely with

colleagues to develop a digital approach to the achievement of the BTF and Triathlon England strategy.

The role will suit a values-driven people person with significant experience of Marketing and Communications

and outstanding leadership credentials.

The role will be based at the British Triathlon headquarters located at Loughborough University; however, the

nature of the role may require evening and weekend working and occasional travel.

Informal enquiries can be made to Andy Salmon, CEO, email: andysalmon@britishtriathlon.org from Mon 20th

August.

How to apply

Please visit www.britishtriathlon.org/about/vacancies for our application form, job description and equality form.

A covering letter explaining why you feel you are suitable for the role, together with your completed application

form and equality form, should be e-mailed to: hr@britishtriathlon.org. Please quote the reference number

MAC-18-13. Should you require application forms in an alternative format/language or any adjustments to be

made throughout the application process or upon appointment, please contact HR and we will make every

effort to meet your specific requirements.

Closing Date: Midnight, 16th September 2018

Interview Date: 5th October 2018

British Triathlon is committed to equality of opportunity for all staff and is keen to address areas of

underrepresentation in its workforce and would particularly welcome applications from all suitably qualified

persons from the BAME community, disabled people and people from the LGBT+ Community.
UK Sport - 1 day ago - original job

Other jobs you may like

Home

Director of Marketing & Communications - Loughborough - Indeed.co.uk https://www.indeed.co.uk/viewjob?jk=b5f54e052c6e0553&tk=1cl3m7lk...
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Apply Now

Save this job

Director of Communications jobs in Loughborough

Jobs at British Triathlon in Loughborough

Director of Communications salaries in Loughborough

Aggregate Industries - 1 day ago

Account Director - Events
Automotive Recruitment Consultants Corby
£45,000 - £55,000 a year

Easily apply

14 days ago

Marketing Manager
ABA Consulting Ltd Ripley
£50,000 a year

Easily apply

1 day ago

Head of Marketing
Tokio Marine HCC London

Tokio Marine HCC - 1 day ago

Digital PR / Outreach Executive
Champions UK Plc Loughborough LE12

Easily apply

2 days ago

166 newSee more recommended jobs

Director of Marketing & Communications - Loughborough - Indeed.co.uk https://www.indeed.co.uk/viewjob?jk=b5f54e052c6e0553&tk=1cl3m7lk...
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Head of Communications
Manchester Airports Group - United Kingdom

£65,000 a year

Role Context

Reporting to the Corporate Affairs Director, the Head of Communications will provide inspired and motivated

hands-on leadership to the London Stansted Airport (STN) Corporate Affairs function. This role presents an

exciting opportunity within the newly developed Corporate Affairs team at STN, leading the way in rolling out a

co-ordinated and holistic programme of communication and engagement across Stansted.

Accountabilities & Responsibilities

Providing inspiring, motivating and hands-on leadership to STN’s new Corporate Affairs function,

including the Stansted Transformation Programme (STP) internal communications, social media and

customer relations teams

Working closely with the Corporate Affairs Director to oversee the development of the airport’s

communications strategy and insure alignment with the objectives of the Group Corporate Affairs

function

Working closely with the airport’s internal communications team, oversee the development and delivery

of an internal communications strategy and plan to roll out the STN vision, amalgamating BAU and STP

into one compelling story of change

Continue to protect and enhance the airports reputation, managing risk and mitigating issues with a solid

crisis communications plan. Hold responsibility for the horizon scanning of internal and external issues

that might cause reputational risk for the airport

Be a champion for the airport’s transformation across STN and embed its position as a centre of

expertise and best practice hub

Acting as a trusted advisor to the executive team and leadership group, advising and supporting on

Home

Manchester Airports Group

55 reviews
Read what people are saying about working here.

Head of Communications - United Kingdom - Indeed.co.uk https://www.indeed.co.uk/viewjob?jk=1b98b7d6671e060f&tk=1cl3mbg...
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internal and external communications best practice, ensuring consistent and impactful leadership

visibility and ultimately driving higher levels of stakeholder engagement

Leading the development and delivery of impactful and measurable integrated communications

campaign to support STP. Ensuring that all Stansted Airport employees are aware of STP and the

benefits that the investment will bring

Developing and delivery of an integrated external communications strategy and plan that ensures

consistency between both the airport and Group’s Corporate Affairs agendas

Development and delivery of a stakeholder engagement strategy and plan for STP, including the

utilisation of appropriate messaging and channels and organisation of events

Lead the implementation of Salesforce as a Stansted best practice tool for managing stakeholder

information

Responsibility for the creation of a best in class, multi-faceted social media and online campaign

strategy which optimises creativity across the organisation and rigorously delivers against clear

reputational and commercial objectives

Identify and create content that can be utilised by communications teams across the business in order to

enhance their relationships with their core audiences

Be a true customer service champion for the organisation, ensuring efficient and accurate dialogue with

passengers and relentless in the pursuit of ways in which the STN experience can be improved

Work closely with the Corporate Affairs Director and airport marketing function to orchestrate integrated

communications planning across the business, including influencing campaigns

Be a role model for excellence in management, motivating, coaching, giving and receiving feedback and

developing teams

Have a deep passion and knowledge of the emerging social, and internal communications landscapes

Head of Communications - United Kingdom - Indeed.co.uk https://www.indeed.co.uk/viewjob?jk=1b98b7d6671e060f&tk=1cl3mbg...
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Apply Now

Save this job

Identify areas for driving change and process improvement within the Corporate Affairs function to

ensure effective management, best practice and accountability across the team.

Knowledge, Experience and Skills

Demonstrable experience in developing and delivering strategic communications and stakeholder

engagement activities across a diverse stakeholder environment.

Experience of successfully working in complex organisations and dealing with high levels of ambiguity

that exist within complex transformation programmes.

Experience of working in a matrixed environment, keeping multiple internal stakeholders engaged and

informed.

Solid Line Management experience, with a proven ability to get the best out of people.

Highly skilled communicator – able to communicate in a simple, straightforward manner.

Great relationship management skills, able to develop meaningful relationships with key internal and

external stakeholders in order to leverage strategy objectives.

Safety Responsibilities

As the role holder, it is your general duty to:

Ensure your personal safety and the safety of others at all times;

Co-operate with your line manager / team leader in meeting H&S requirements;

Comply with all appropriate rules, instructions and procedures;

Comply with Company Policies;

Wear safety clothing as supplied;

Conduct only tasks that you have been trained to do;

Report any hazards or irregularities through the means provided.

Salary circa £65,000

.
Manchester Airports Group - 28 days ago - original job

Other jobs you may like

Head of External Relations - Networks
SSE London SW1W

SSE - 13 days ago
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Communications Manager jobs in United Kingdom

Jobs at Manchester Airports Group in United Kingdom

Communications Manager salaries in United Kingdom

Lecturer Journalism x 2
Coventry University Coventry
£31,611 - £40,002 a year

Coventry University - 20 days ago

Head of External Communications (Media, PR, B2B, Smart Meters)
Ampers & Consulting London
£75,000 - £85,000 a year

Ampers & Consulting - 3 days ago

Head of Internal Communication
Hudson Home Counties
£70,000 - £75,000 a year

Hudson - 6 days ago

Head of Communications
RE Bristol
£48,202 a year

Research Councils UK - 13 days ago

166 newSee more recommended jobs
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Head of Marketing and Communications
The University of Brighton Academies Trust - Brighton BN1

£42,651 - £46,614 a year

Head of Marketing and Communications

HEAD OF MARKETING AND COMMUNICATIONS

UNIVERSITY OF BRIGHTON ACADEMIES TRUST

Local Managerial Grade 2 Points 9 – 12

(£42,651 to £46,614 per annum pro-rata) depending on skills and experience

30 hours per week, 52 weeks per year

Permanent Contract

Based in Falmer, Brighton. Travel to other Trust locations may be required

The University of Brighton Academies Trust is looking for a highly experienced and enthusiastic marketing and

communications professional to join us as our new Head of Marketing and Communications.

This is a new post, providing the opportunity for the right candidate to lead and shape the establishment of a

marketing and communications service, managing a small team so that it provides high-quality, efficient and

effective support.

The Head of Marketing and Communications will lead the development and implementation of the Trust’s

marketing and communications strategies in order to achieve an excellent national, local and regional

reputation as an effective multi-academy trust. Key objectives will include maximising the recruitment of pupils

and families to our academies, increasing the recruitment of high-quality teachers and professional support

staff, and ensuring effective communications to all staff in the Trust.

In return we can offer

Excellent employer pension contributions through the Local Government Pension Scheme

Generous annual leave entitlement including a two week Christmas break

Access to an employee benefits portal offering vouchers and discounts with 1000s of retailers

Opportunities to undertake continuing professional development and training

Sponsored by the University of Brighton, the University of Brighton Academies Trust is the fifth largest multi-

academy trust in the South East and South London region. It spans a broad geographical area from Hastings,

to Shoreham by Sea to Crawley. Reporting directly to the Trust’s Executive Team, the Head of Marketing and

Communications will lead marketing and communications activity in a multi-academy trust comprised of 15

infant, primary and secondary academies, with 7,500 pupils aged from 3 months to 16 years, supported by

Home
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1,200 members of staff.

For an informal discussion about the role, please contact Sam Coates, Executive Director of Planning, Policy

and Governance; email s.coates@brighton.ac.uk or telephone 01273 643392.

To Apply

If you would like to join our team, then please download the support staff application form and equal

opportunities form from our website and send your completed forms to:

recruitment@brightonacademiestrust.org.uk.

Alternatively, please send postal applications to: H.R Department, University of Brighton Academies Trust,

Multi Academy Trust Office, University of Brighton, Room A405, Checkland Building, Falmer Campus, Village

Way, Brighton, BN1 9PH.

Closing date: 12.00noon, Tuesday 28th August 2018

Interview date: Wednesday 12th September 2018

Thank you for your interest and we look forward to receiving your application.

JOB DESCRIPTION

JOB TITLE

Head of Marketing and Communications

EMPLOYER

University of Brighton Academies Trust

LOCATION

Brighton. Travel to other Trust locations may be required

SALARY

Local Managerial Grade 2 Points 9 – 12

(£42,651 to £46,614 per annum pro-rata). 30 hours per week, 52 weeks per year

RESPONSIBLE TO

Executive Director of Planning, Policy and Governance
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RESPONSIBLE FOR

Marketing Manager

MAIN PURPOSE OF THE JOB

1. To lead the development and implementation of the Trust’s marketing and communications strategies in

order to achieve an excellent national, local and regional reputation as an effective multi academy trust

2. To lead and manage the marketing and communications team so that it provides high quality, efficient and

effective support

3. To carry out other reasonable duties that may be assigned by the line manager

MAIN TASKS / KEY RESPONSIBILITIES:

1.0

To lead the development and implementation of the Trust’s marketing and communications strategies

in order to achieve an excellent national, local and regional reputation as an effective multi academy

trust

1.1

Lead all aspects of trust marketing, branding, public/media relations and internal and external communications,

in liaison with the Trust’s sponsors as appropriate

1.2

Provide insight and advice derived from wide ranging market research and data analysis to support the

positioning of the Trust and to deliver the Trust’s marketing and communications strategies

1.3

Systematically and regularly review and develop all aspects of the marketing and communications strategies,

including monitoring the results of all marketing, public/media relations and communications activities and

measuring their effectiveness

1.4
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Manage the Trust’s marketing and communications budget, ensuring maximum impact and value for money is

achieved

1.5

Lead the Trust’s media relations for proactive and reactive news handling, including crisis communications, so

that all media work supports the development of a strong and positive media profile, protecting the Trust’s

reputation as necessary

1.6

Lead the Trust’s social media activity, ensuring coherent, positive and engaging coverage

1.7

Lead the development and implementation of an internal communications plan so that all staff see themselves

as part of the wider organisation and all staff are engaged in the delivery of the Trust’s values, vision and

mission

1.8

Oversee the development of marketing plans for specific projects and initiatives/campaigns, ensuring that they

achieve their overarching objectives in an efficient and effective way

1.9

Oversee the review and redevelopment of the Trust and academy websites, ensuring consistent design and

messaging and ensuring that they are optimised as key communication channels

2.0

To lead and manage the marketing and communications team so that it provides high quality, efficient

and effective support

2.1

Lead the development and delivery of the team’s annual improvement plan, developing appropriate key

performance indicators in support of the achievement of the Trust’s values, vision and mission and its strategic

business plan; and monitoring and reporting on these KPIs recommending appropriate action as necessary.
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2.2

Lead, develop and manage the marketing and communications team, motivating team members to achieve

high standards with a focus on efficiency and continual improvement, ensuring that effective performance

management arrangements are in place, and identifying appropriate training and development opportunities

3.0

Other duties

3.1

Undertake such other duties as reasonably correspond to the general character of the post and commensurate

with the post of Head of Marketing and Communications

3.2

To carry out all activities in line with the Trust’s policies for Health and Safety and Equal Opportunities

3.3

To provide regular strategic reports on areas of responsibility to the Board of Trustees and Executive Team

This Job Description is correct at the time of print and gives the main responsibilities and tasks of the role.

These may however be changed or added to as appropriate.

There may also be the need for staff to undertake additional duties from time to time, appropriate to the level of

the post. Should these additional tasks become a frequent part of the role, the job description will be revised

through consultation with the post holder.

Date: July 2018

Additional Information

All Support Staff posts within the Trust are subject to a one year probationary period

This post is subject to a Disclosure and Barring Services (DBS) check
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This post is exempt from the Rehabilitation of Offenders Act (1974) – applicants must be prepared to

disclose all criminal convictions and cautions including those that would otherwise be spent under the

Act.

The Trust is committed to safeguarding and promoting the welfare of children and young people, and

expects all staff and volunteers to share this commitment.

PERSON SPECIFICATION

The criteria below indicate the qualities that are needed to do the job well. Candidates for the post will be

selected according to the extent to which they satisfy them, and their evidence of potential for developing the

rest further. Most of the criteria must normally be met in order to qualify for selection.

Essential Criteria:

KNOWLEDGE/EXPERIENCE

Good first degree or equivalent

A postgraduate level professional qualification

Comprehensive knowledge and experience of marketing, communications and public relations functions

Significant experience of providing commuications advice in a complex environment

Signifincant knowledge and understanding of online communications including social media and

appropriate use within a marketing and communications and education context

Significant and demonstrable experience of developing, implementing and monitoring marketing and

communications strategies

Demonstrable experience of developing websites that meet the needs of the audience

Extensive communications and media relations knowledge

Experience of close working with senior managers

Sound financial / budget management knowledge and experience

LEADERSHIP AND MANAGEMENT

Experience of recruiting, managing and developing a team, including the direct and indirect line

management of staff to achieve objectives;

Ability to inspire, motivate and lead a team of professionals, challenging constructively

ANALYSIS, CREATIVITY AND PROBLEM SOLVING

Evidence of innovative thinking and approaches to strategic challenges
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Ability to present advice to a senior audience

Considers various perspectives and the overall picture; solves problems and develops plans

successfully

High level analytical, negotiating and influencing skills

Ability to improve services through innovation

COMMUNICATION

High level communication and inter-personal skills

Credibility and gravitas to act as the Trust’s spokesperson when required.

Excellent writing skills

Ability to work with and build networks with senior colleagues and stakeholders, within and external to

the Trust

Excellent influencing, negotiating, networking and collaborative skills

Can identify and use appropriate methods of communication to communicate sensitive, complex or

difficult information appropriately

IT/APPLICATIONS

Strong IT skills including the use of presentational tools and electronic communications tools

Appreciation of evolving technologies and their application in relation to the media and internal

communications

PLANNING AND ORGANISING

Ability to plan and prioritise work over a significant period as well as deliver ad-hoc project work.

Experience of delivering on numerous complex projects, including the ability to meet and manage

competing deadlines

Able to work systematically, efficiently and accurately

MOTIVATION

A proactive approach to work

A record of successful performance at an appropriate level of responsibility;

Sets and meets objectives and standards on own initiative (i.e. without undue supervision)

Committed to all aspects of the job and to continuous self-development

Reliable, honest and committed to maintaining confidentiality

TEAMWORK
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Save this job

Flexible, co-operative, helpful and collaborates well

Self-aware

Respects ideas and expertise of others

Appreciates own strengths and weaknesses

RESPONSE TO CHANGE

Keeps abreast of developments and contributes effectively to planning and implementation of change.

Desirable Criteria:

Professional qualification in project management

Knowledge of UK education sector

An insight into the needs and priorities of staff, parents and pupils in primary and secondary education

The University of Brighton Academies Trust - 6 days ago - original job

Other jobs you may like

Head of Marketing and Communications (University of Brighton Academies Trust)
East Sussex County Council Brighton
£42,651 - £46,614 a year

East Sussex County Council - 6 days ago

Marketing Manager
Electric Salons ltd Brighton

Wired Sussex - 7 days ago

Development Marketing Manager
Thakeham Sussex

Easily apply

3 days ago

Communications Manager
Legal & General Group Plc. Hove
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